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Abstract 
There are 
undergraduate degree. One of the final prerequisites by the government for those at higher schools is that students are to complete 
a 40-day Turkey trip to be a licensed tourist guide. Given this, this study set out to shed light on how effectively and efficiently 
these practice-trips are handled, and whether the participants are content with the trip with respect to the destinations visited, the 
competence of guide, and other physical attributes such as the quality of lodging and transport facilities. The results suggest that 
the quality perceptions of the undergraduate students are higher in terms of the dimensions used in the study. 
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1. Introduction 
The tourism industry is itself multi-faceted and covers such components as attractions, accommodation, food and 
beverage, local transportation, and the travel trade (Alberta Tourism Education Council (ATEC), 1992). The 
intermediary constituent is composed of travel agents and transportation firms (in both the guest and the host 
community) who function as travel planners and travel senders, drawing up and arranging travel packages and 
transporting tourists between departures and destinations (Nozawa, 1992). Tour guides occupy a very special 
position in the system. In terms of organization, they are an essential part of the supply-side components. They can 
work for all of the supply-side stake holders, within all of the sectors of the tourism industry. No matter who they 
are working for, tour guides are generally regarded as service providers for visitors (Pond, 1993). 
 
In order to keep up with the increasing demand towards tour, it is no wonder that there has been immense need to 
find qualified personnel in tour guiding. Basically, there are three ways of tour guide training system in Turkey.  The 
first one is offered by the Ministry of Culture and Tourism over a seven-month period covering 560 hours. Another 
one is the education offered by two-year vocational higher schools. Presently, there are 12 vocational higher 
programs offering tourism guidance education in Turkey. The last one is the one offered by four-year faculties. 
Currently, their number is 8.  
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This study sets out to find out some insights of the students on practice-trips, which is a must by the Ministry of 
Culture and Tourism in order to be a tourist guide. 
2. Method 
This part accommodates information on population, sampling, and analyses employed to reveal the findings. We 
used SPSS 18. The study is of a descriptive nature, the main purpose of which is to describe and evaluate a problem, 
related variables and :310).  
2.1. Population and sampling 
The population of the study is comprised of the students at Ankara University and Gazi University, which are the 
universities offering practice tours for students in Ankara. Although there are other university in Ankara offering the 
same program, they do not organize practice trips. In the last three years, 77 students participated in practice tours, 
rom Gazi University Faculty of Tourism and 
 (2004: 
95).  
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d/PQt     n= ((1.96*1.96)*0.25*169)/((169-1)*(0.05)2 + 1.96*1.96*0.25) = 118 
where 
n: sampling size,  
N: Population (N= 169),   
d: Significance level (%5),   
t: value of the reliability level ( t = 1.96) and 
PQ: sampling percentage for maximum sampling size (PQ = 0.5 x 0.5 = 0.25). 
 
We reached more than hat number and the final number of the students who participated in the study turned out to 
be 137, which is higher than the sampling size. 
 
KMO (Kaiser-Meyer-Olkin) test has been run to measure the sampling adequacy. As the value is close to 1 it is 
questionnaire, which signifies the adequacy of the sampling in the study.  
2.3 Reliability Analysis 
The questionnaire is made up three parts, as what students expected and what their quality and efficiency 
perceptions were and their perception of the trainer guide on a 5-point Likert scale. 
have been calculated 0.888, 0.908 and 0.911 for expectations, perceptions and guide-related opinions of the 
 
3. Results 
In order to determine whether the data obtained Show normal distribution, Kolmogorov-Smirnov test has been run 
and found out that the data used in the study have been found out to be of no-normal distribution, which implies that 
non-parametric tests should be conducted in the following tests.  
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In order to test whether there are significant differences (at 5% significance) between the expectations and the 
perceptions of the students on the handling of the practice tour, Wilcoxon Signed Ranks Test has been performed. 
Table 1 reports the findings.  
 
Table 1.Differences between Expectations and Perceptions 
 
Statements 
 
z p expectation      perception 
Opportunity to implement vocational knowledge 4.63 4.04 
 
-5.763a **0.000 
Opportunity to develop vocational knowledge 4.69 
 
4.19 
 
-4.863a **0.000 
Opportunity to discover the fine details of tour guiding    4.15 2.91 -7.338a **0.00 
Opportunity  to incorporate foreign langue into the profession  
 
4.69 
 
4.04 
 
-6.125a 
 
**0.000 
Opportunity to become familiar with the destinations      
 
4.69 
 
4.15 
 
-5.541a **0.000 
Opportunity to obtain experience 4.08 3.72 -3.422a **0.001 
The physical quality of accommodation     4.20 
 
3.77 
 
-3.799a 
 
**0.000 
The comfort of means of transport  4.23 
 
3.47 
 
-5.990a 
 
**0.000 
The materials used in the practice tours     4.09 
 
3.50 -5.104a 
 
**0.000 
The efficiency of the presentation by the students during trip   4.39 
 
3.88 
 
-4.699a 
 
**0.000 
Overall satisfaction with the practice trip 4.15 
 
4.02 
 
-1.572a 
 
0.116 
 
a. Based on positive ranks  ** p < 0.05    
between the expectations and the perceptions of the students. This signifies that the expectations of the students are 
not met. Considering the objective of the practice trips, the organizing committee of the respective schools should 
seek alternatives to make up for the missing points, which are basically into the essence of tour-guiding, such as 
foreign language, developing and implementation vocational knowledge, and discovery of the fine details that 
cannot be taught at schools as well as the comfort and the quality of modes of transport and accommodation. Hence, 
taking the findings into account, a more proper and structured ways to organize the practice-tours will be of great 
benefit to the students for their vocational fulfilment.   
On the other hand, in order to find out whether there is a statistically significant relationship between perception 
of physical quality of transport and accommodation in terms of school type, we ran Pearson Chi-Square test. The 
result of the test suggests that the items physical quality of transport and accommodation differed by school type 
(p<0.05). Students at Gazi University had higher average scores than Ankara University, this can be put down to the 
capacity of the bus and the fee paid for the tour. However, there is no statistically significant relationship when it 
-  
The participation in the practice-tours is a prerequisite set by the Ministry of Culture and Tourism in order to 
become a certified and accredited tourist guide. In other words, without this tour, students on no account are entitled 
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to be a tourist guide. In order to find out whether there is a relationship with why students attend the tour and their 
levels of expectations and perceptions, we implemented Pearson Chi-Square test. The results showed that there are 
 type (p<0.05).  The students with the aim of becoming a licenced tourist guides pay 
special attention to the above-mentioned statements, all of which are related to educational guiding aspects. In this 
regard, it will not be wrong to say that these four statements are in line with the expectations of the students.   
 
The information delivery, experience and tour management skills of the trainer guide are key elements in terms 
of obtaining the maximum benefit in the eyes of students. Considering the three factors, which are information 
delivery, experience and tour management skills, a frequency analysis has been carried out. The results of the 
frequency analysis show that students perceive these skills adequate. Besides these, when it comes to the factors of 
the average score is ( : 3  3,50), near 
moderate.  In general, the trainer guides are of skilful nature in the eyes of the students. However, it is also noted 
that when it comes to problem solving skills, they exhibit relatively lower performance. It could be thought that the 
long-duration nature of the tours, not less than 15 days in at one time, might lead to physical and mental exhaustion, 
in this regard, the ability to encourage students to ask question in a manner that will boost the concentration and the 
motivation of the students is no doubt an indispensable factor for students to maximize benefits from the tour. Table 
2 reports the findings on the performance of the guide. 
 
Table 2. Guide Performance by School 
 
Statement  School N Mean Rank Mann-Whitney U p 
Students paid attention to what the guide told   2 years 64 60.44 1788.000 **0.013 
4 years 73 76.51 
The trainer guide  proved skilful in the subject matter   2 years 64 60.39 1785.000  **0.008 4 years 73 76.55 
The guide gave impression that s/he was well-educated   2 years 64 61.42 1851.000 **0.023 4 years 73 75.64 
The guide had a mastery of articulation   2 years 64 62.09 1893.500 **0.028 4 years 73 75.06 
The guide encouraged students to ask questions  2 years 64 62.16 1898.000 **0.046 4 years 73 75.00 
The guide made eye-contact with the students   2 years 64 61.75 1872.000 **0.030 4 years 73 75.36 
The guide was able to deliver information  the 
destinations in a skilful  manner  
2 years 64 61.13 1832.000 **0.015 4 years 73 75.90 
** denotes significance p <0.05 
There is a statistically significant relationship in all of the statements with respect to the statements about the trainer 
guide. On the whole, it is seen that students at Gazi University, which offers a 4-year education in tour guiding, have 
more positive perception about the trainer guide. This can be put down to the facts that Gazi University is a well-
established university in tourism discipline and hence taking the organization of the tour seriously, paying special 
attention to the choice of guide.   
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4. Conclusion 
It is hardly surprising that the incorporation of tourism sector with institutions offering education and training 
programs is not something unheard before. Especially, from the view point of the developing countries, the gains of 
tourism sector have been paid special attention by both academic and public circles. It turns out that there is a very 
common recognition that higher tourism gains are only viable through qualified personnel. Tourism is a combination 
of a complex set of activities comprising a variety of vocational branches, one of which is tour guiding.  
It is worth noticing that to the knowledge of the researcher, the literature in this area remains inadequate, in 
particular in Turkey setting. It is expected that a country boasting of the natural beauties and the tourism potential 
should devote much more energy and attention to nurturing qualified personnel, especially by concentrating on the 
prospective tourism labourers. The study suggests that a more well-established university is likely to bring about 
more efficient practice-trips, in short. Despite such limitation of the study as relatively low sampling, it is hoped that 
future studies will shed new light and bring new breath into the field.  
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